P product is a tangible good, a service, an
- product classification | idea, a combination of these

the core benefit

quality, styling, features, packaging, brand
the actual product

everything that enriches and excites the . .
experience of the customer create a nice environment for the customers

{ prOdUCt dimensions F brand values, warranties, after sales,

installation, repairs, delivery

the augmented product it is difficult to differentiate in the core

product but you can differentiate in the
augmented product

Determine and establish a Unique Selling Proposition

| Follow the NPD process

{ classify our products F consumer products or B2B products

{ Services F we need customers in all phases of consumption

Product and Service

introductory

/ . make small modifications to prolong this stage
{ managing products through the % growth stage

~ PLC (product-life-cycle)

maturity

decline stage

Awareness

Interest

{/ the individual adoption process % Evaluation (liking)

Trial (preference)

Adoption (purchase or rejection)

; creating emotions to people
brand is a name, a symbol, a term, a 9 BECUR

design or combination of them that branding premuim

- concepts of branding P identifies seller's product and differentiate
: it from the competitors

brand identity, brand image and brand message

branding strategies

packaging structure

o
\packaging | e
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